2009
Decatur Civic Center Self Promoted Event
Sponsorship Agreement

$3,000 Diamond Presenter-ship (1 available per event)

Premier road side advertising space, on patio near Franklin Street

Presenter on Marquee every other add (heavy rotation), 2 weeks prior to the
event

Announced and listed on every advertisement as Event Presenter

Signage space in arena, lobby and outdoor

Listed as Presenter on all flyers (2000 distributed at various locations)

First choice of booth location

Free outdoor display area
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Other considerations: *$4,500 TV Advertising Budget;
*$4,500 Radio Budget;
*Marquee Valued at $1,500;
*$1,500 Newspaper Budget;
*Super Banner Valued at $5,000;
*Web Page Valued at $500;
*other print posters & flyers distributed, press releases

and promotion activities valued at $2,775.
Total market value of $20,275.

$1,000 Platinum Plus Sponsor
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Premier road side advertising space, on patio near Franklin Street
Presented on Marquee (moderate rotation)

Listed on all advertisement

Listed on all flyers (2000 distributed at various locations)

Listed on sponsor sign

Second choice of booth location (first come first serve)
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Other considerations: *Marquee Valued at $500;
*$1,500 Newspaper Budget;
*Supper Banner Valued at $5,000;
*Web Page Valued at $500;
*other print posters & flyers distributed, press releases
and promotion activities valued at $2,775.
Total market value of $10,275.



$500 Gold Sponsor
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Listed on all advertisement

Signage space outside

Banner space outdoor

Listed on all flyers (2000 distributed at various locations)
Choice of booth location
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Other considerations:

| agree to purchase a level sponsorship for
the event taking place on

Agreed and accepted:

Date:

Company Name and Contact Information:

Decatur Civic Center Representative:

Date:

Please note that Sponsorships do not include booth and equipment
rental fees.
In kind sponsorships have a service/product value to cash ratio of 5
to 1.



